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Introduction
Nlarshall (1967) conccpt of "thc global villagc",
rvhich is a world made one or at least smallcr
through the globalization of cotnmunication, is

last turning into rcality and bringing aboLrt

social changc. 'l'hc lirlfilment ol' this concept
will bc total by tlrc timc thc prcscntly
disadvantagcd populttion ol' Asia, Aliica attd
South r\mcrica al-o lully crinncctcd to tlrc
Intcrnet. on thc hccls o1'. thc post modcrn
cor-nrnuniczrtion societics o{' Iiuropc and North
Amcricl rvho view thc increasingly
plepondcrant Ncu, Media as a necessity. A
nrajtx'way by u,hich this inci'itablc dcstiny
coulcl bc spcodil,r' i'calized is to linguistically
dcccntralizc corlnrr-u-rication. wlrcreby pcoplc
thc world ovcr lro eblc to gain acccss to thc
Villasr: cvcn thoug.h thcir trihcs ancl tonguos
clil'{'cr. 'l'hat villagc is [hc ltttcrnct - a kincl o{'

virtual global systcnr w'ith glr-rc that binds
cultures togcther (Mooii, 1997: 43). Sincc thc
major inrprovcmcnt in thc rvorld widc wcb in
1977, using tirc: 'l'r'ansrnission Control Protocol
('l'CP) ancl Intcrnctrvorking Protocol (IP)

(l;orouzan. 200-l:2tt I ), thr: hithcrto divcrgcnt
u,or-lcl clcnrcnt:; ltavc becti clrawing clclsct' by thc
clay to a collvcri'gcnco that pl'omot.os uscl'ul
cultural cxchrinses, "globalization ancl hyper-
cornmcrcizri isrn" (Baran, 2004: 298).

LingLristic dcccntralization o1' communi-
cltion. as practiccd by thc tritj<lr Internet
companics is pro<li'that thc rvorld is furst inching
towards a global opportunity" r,vith a

conconritant nratkctplitcc that is rcady ttr
qlrarantco succcss to tlrosc with not,cl and bright
ideas lnd sllarl wit-vs <l{' achicving thcnt,
notrvithstandirrs thc I<inds o1' langua-9e thcy
understancl. Iilr instancc, Unitcd States bascd
Yahoo! lr;ls a search cngine which is accessible
to lTrilny niltions in cli l'l'crent lattgltitgcs. Googlc,
also blsccl irr thc Unitcd Statcs ancl rvorth moro
than Si50 hillion ('l'ltt' l'.t'ortomist.2006. l3). is
onc o{' thc u,orld's biggcst search ettgincs ancl

oolnes in othcr langr"ragcs bcsidcs Irnglish, its
chicl' langLragc ol' conlt'tttnicittion. [n aclclition to
(]crman. I)utch, Italian. Spanish. l)ortugttcsc and
other nrajor world lanpuitgcs, Goo-c,le has

cnlargccl its cc.rasts {urthcr Lry inclLrdirtg solrlc
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promincnt languagcs in Africa, particularly
Af ikaans, I"Iausa, IsiZulu and Yoruba. The
search cnginc can now be read in well ovcr 100
di{lerent languagcs.

Goo_9le's commendablc cfTort irr this regard
is probably a response to several researches
which rccommend ways by which search
ensincs can build their brands. improve their
pcr{bnnancc and satisly their audicnces bettcr.
Ol' notc is that by Shneiderrnan, et. al.. (1998:
9-5-9tt) which suggcsts ways of building search
cnginc intcrlaccs that could bring a bettor search
expcriencc. 'l'hc ability of Google to develop
and maintain rlultilingual sites. which can
drastically rcduce thc incidences of overlop rl
re.cults (Spink, ct. al., 2006:1379) rvith another
scarch cnginc is a clear cvidcncc o{' huc,c
llnancial strcngth as only thc biggcst rrr.l richcst
t'irms lrave the capability to do so (Samice.
2001: 285). '['his paper examines the conditions
that could lacilitatc thc cxtension o1- a search
cnginc to an Al}ican language witl-r a particular
rel'crcnce to Google Yoruba and lrow this
wcbsite has becn ablc to lulfil thc expectltions
of ils audiencc.

Iiealures ol' Google Yoruha Searclt
(iooglc Yoruba comcs with thc usual Googlc
logo with tlre six-letter word on the homc pagc.
dcsigncd in cyan-magenta-ycllow-cyan-green-
magcnta color {brmat, and bcars "'['M" - tlre
trademark sig,n- at the top right side o1' the
dcsign. 'l'ablc I contains thc hyperlink menu
titles and their interprctation in Yoruba.

'l'atrlc l: 'l'atrle showing hyperlink titlcs
and thcir intcrprctation

f lyfer[n t<,S cma nt!-cs Interlirli4llon _

Alattokwt ti a ttut si Web
ivutt:iiru, -
Button Not Availablc
IJuqet.\o4yli!.$lq

Googlc Yoruba llomc pagc, to a good
extent, conlbnns to the conditions ncccssary lbr
an on-scrcen prcscntation givcn by Williams
(2004: 92). Some o{' the conditions are that thc
words must bc in short lincs. hc visibly arrangcd
in meaninglul anrounts, be in rcadablc fcnts and
contrasl,ivc colors and llrcsentcd in short phrascs
and scnLcnc:cs. N<tnc <11' llrc dcsign c<xncs in
dynamic prcscntations sr-rclr as aninurtion. 'l'[ris

dc{'iciency is clraractcristic of' Googlc llomc
Pagcs in most ol'tlrc vernacular vcrsions.

Navigation to thc scarchcd pagcs is clfcctcd
upon thc prcssing ol' lhe Googlc Scarch (Ivvudi
Google) butt<x. 'l'hc interior pages contain
sc:lrch rcsults ncarly all ol'which arc prcscntcd
in l:nslish. [n addition to thosc listcd in 'l'ablc I,
'['ablc 2 contains othcr hypcrlink scmantics ol'
insidc plgcs and thcir intorpr-ctation.

Tablc 2: 'l'able shorving hypcrlink semantics o{'
intcri<lr pagcs and their intcrprelation

Hypcrlink Scmunlics
Cqc!c
Similal l)agcs
Vicr.l.'as htrnl
Mc,rc l{csults li'om...

t9rybq tnlerprctation
Al<g11urryo

lvrrcli Ojrt Ive Kututu
llutton Not Availablc
lisi l-ttti...
Qjlyluc lisi
I1c;jtt'u1ty

Sc lwudiltriti lbi 'l'i u

tutt vi
A!!.vcs! tw1y1l!

Ilutton Not Availablc
Button Not Availahlc

Google Yontba as a Conlirntatiort ol'Ilistory
Yoruba. a member of'thc Niger-Conto languagc
family, is onc of thc thrce nrain languages in
Nigcria and thc majority of'thosc who speak it
and bear the nanrc arc conccniratcd in thc
southwestern part ol' the couritry. Southwcst
Nigeria has a chequeled history as homc to
pionccring mcdia and rncdia organizations. Iu;e
Irolin .fiut Awon Aru Egba uti Yoniltu, was
cstablishcd in I tt59 and it wils thc llrst
indigcnous newspaper in Aliica (Salawu, 2006:
6).'l'hc newspaper, besides making pcoplc read.
prepared the grounds for proper understandinq
of thc upcoming Yoruba lliblc whictr was bcing
translatcd liom I:nglish by Adjai Crowthcr. thc
{irst orthodox Ali-ican bishop, in collaboration

Web
imrlgc _
Vidco
NcwJ -
lvlqps
Advanccd Scarch
t;rct'ei',snie
i-ringtiage'i'oirl.s
Ggggtc Scqrch

! m !'ccling l.uqky
Aclyclt!qqg l'1ggrr1m1
IJusiness SolLrtions
About Go-glc

(ir 'l'o Googlc South
Aliica

Iyvt: llatru
tu'ottiNiti.ir''ttjrt l_
l:i-.soj rr

Irittsc'l'i lidc Nlo

llltt tti Oii t,:r, i,i nti
llutton Not Availablc
liutton Noinvlillblc -
Gboghtt ttkttt Nipu
Googlc
Ltr .r^i (ioogle Soutlt Africu
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with Pro{'cssor Samucl Lcc of Carnbridge, and
thc rcspcctcd Gerntatr linguist, Jacob Schott,
rvho rvas hclping Crowthcr to mark the high and
low' tones ol- the Yoruba language (Odutola,
2006:9). 'l'hc Yoruba ncwspapor was a privatc
scctor initiative o{' an individual, I-Icnry
'l'ownsend, a missi<lnary whose nante would for
cvcr lin-qcr in Nigcria's media history. In
'l'ownscnd's words: "My objcctivc is to get the

pcoplc to read... to bcget the habit of seeking
inlirrmation by rcading (Uchc, 1989: 93).

In thc broadcasting :lrca, I-agos, thc most
urban Yoruba cosmopolitan city and thc fbrmcr
capital ol'Nigeria was, in 1932, the first to cnjoy
radio scrvicc. rvhiclr rvas in thc form of n

rcdil'r"rssion signals rclaycd liorn British limpirc
Scrvicc in l)aventry, lingland ({Jche, l9tt9: 36).
'l'his service, by rvhich colonial prog.rammes
wcrc clisn'ibutcd by landlincs into listcning
dcvices that wcrc subscribcd to by the audicncc.
Itrrmcd thc nuclcus ol'thc Nigerian llroaclcasting
Scrvicc which was inaugurated in l95l (llche,
1989:37).

With regard to televisittn, lbadan, the famcd
historical hcadquartcrs ol' Yoruba people, is
home to thc very lirst television station in
Africa, cstablishcd by thc Wcstern Nigeria
'l'clevision (WN'I'V) in 1959, cvcn beating
Nigeria's l'edcral government to it (LJchc, 1989:

63). Cablc tclcvision that spccializcd in relaying
Itlrcign chartncls wits also trrst intnlduccd in
Lagos in 1985 whilc thc lirst incligenous
languagc cablc channcl callccl Ytilorni rvas first
intnrduccd in lkcja als<l in I.agos, in 2005.

Googlc Yoruba is thcrclorc thc elongation of
an historica[ pattcrn that startcd ncarly 150 vears
ago. 't'he news ol' thc Yorubt edition of Googlc
search cnginc was br<lken in 2006 by thc Lagos-
bascd Pmtr:h. thc largcst circulating newspapcr
in Nigcria, though (iooglc Yoruba had bccn in
cxistcncc scvcral montlrs carlier. In this
pi<-rnccrirrg scqucncc. Itve lrohirt let people seck

inlbrmation by rcading, thc llritish Irmpire
Scrvicc rnadc it possiblc by listening. WN'I'V by
watching and Googlc Yoruba Lry browsing.

Google Yontba and Advertisement I'otentials
ofits Audience
'l'hc clominant nrcdia in Nigeria arc locatcd on

thc Ibaclan-l,agos axis. with tltcir bulk ol'
patronag,c conccntratcd in thc southwest o1' the
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country. Accompanying this is thc advertisc-
mcnt patronagc which is clcarly evidettt in the
pcrccntagc point ol' inscrtions attd placcmcnts
that originate li'om thc area. 'l'hcrctbrc, Googlc
Yoruba is not just lrtr mcmlret's of the public that
traditionally apprcciatc any good medium of
cxpression. but is also willing to contributc to its
survival and progrcss lhrough advertiscmcnt.
provided it livcs up to their expectations. 'l'hc

potential in advcrtising liom tlris lrca is

coroborated by the on-linc sales divisiott o{'

Micrcsoft Aliica rvhich <lpcncd its reprcsenta-
tivc ol'llcc in Litgos to catcr to a vcry activc bitsc

ol' over 1u0.000 Itrtcmct aclvcrtising accounts
(lNigeriaul lJusinesstluv, 2006: 9). A part of thc
worldwide irdvcrtising salcs rvhich incrcascd
{iorl $5.7 billion in 2001 (Dominick. et. al..

2004: l4l) and which arc oxpcctcd to hit $61
billion in 2010 (ibid. 7he Ecrtrutmist) is expectcd
fionr this sourcc.

'l'hc <lbscrvccl palroilil!,c artd hugc

advcrtising potcntiltls ltrc t'csults tll' a civilizatiorr
birthcd {rom a chcrished history o1' education.
1'hc pcoplc ol'south wcstern geopolitical zone ol'
Nigeria arc rcqardcd as thc most urtralnizccl

(Uchc. 1989:11). cch.rcated and civilizcd though
lacts arc liardly availablc to support sonlc parts

of ttris asscrtirlt-t. Ilowcver, tlrerc are stron-tl

indications that Sor-rthwcst has investcd in
eclucittioit morc than othcr arcits and is hornc to

somc ol' tlrt: tnost rcputahle cducational
institulions itt tirc coutttt'v. Iior instatncc, the Iirst
prcmicr ol' tltc re-e.ion. Obalbmi Arvolowo'
introduccd a Il'ee cclucation system which helpcd
to cnsrlre that nrillions ol'pcoplc wcrc cducated

at both primary ltnd secondary levels. 'I'he

progrzlmmc inlormcd thc cstablishmcnt o1' many
tertiory institutions in the region and thesc arc

still among thc best in the country. 'l'he Nigerian
l-lniversitics Commission (NUC) also rccently
rated anolher southrvcst-bascd institution,
C'ovcnzrnt Univcrsity Ota. as thc bcst privatc
univcrsity in thc coLrntry.

Ilcsidcs govcmrncnt, individuals and

missionarics also cstablishe d sevcral collcgcs
rvhich hclpcd to crcatc an army ol'literatc peoplc
who in turn helped to prcparc an i.rudiencc that
was ready to rcspond to thc widc array of ncws
nredia that had bccn crcatcd. Mcdia litcracy and

rcceptivcncss to ntodern ra'itY <ll' rcastlning,
among others. wcrc thc signilicant rcsults ol'thc
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'fhe I)urpose ol'the Study
Communication is not cfTectivc if the audienceof' a mediurn does not attcnd, process or
comprehcnd thc mcssagcs (llelch and llclch.
2001: 149) that arc bcing senr. Mass meclia
messagos bccome more appreciablc when thcr
audicnce moves beyond thc passive level of
mere comprehension to a stage <lf actively
sccking such messagcs bccirus" 

*nf 
th" benelits

they believe.they are going to derive ltom them,tfcrgbf making a r.caliiy of the Uscs ancl
Gratification't'hcory (Wiltiams. 2004: ll9).'l'hcreloro thc attitudc ol'an audicncc conccrning
wcb contcnts is a uscfirl indicator ol a sirc valul
((--hcn and Wclls, 2001: 177). .l.his 

srudr, rs an
cxposc <ln thc usclulness ol Googlc YorLiba and
thc rclcvancc of'thc wcbsitc to its'audience.

Study Critcria
'l'hc. principlc ol'asscssment in thc study is bascd
on how the wcbsite has been able to fulfil thc
expectations (1:s) ol, its audience. Williams
(2004:57) outlines ljvc o1'such cxpectations in a
typical lnass contrrlunication systcm as:

i. Irundamenral (li1),
ii. 'll'ainin_e (/:2)
iii. Convenrion al (E3),
iv. Pcrsonal (84). and
v. Contextual 115;.

William.s' ca.rcgorization sounds simplis_tic.
I lowcvcr. it ol'll'rs a uselul lr.amework to
rncasurc apprcciably an audience's level ol.
satislaction in a communication process within a
socio-cultur-al contcxt. Ilcsides that, it fi.ecs this
study li'om thc chaos that nonnally acconrpanies
a research on the attitudc of a website audience.l'he contextual expectation rel.ers [o the
packaging ol' inl'ormation in particular contextsin order to enhance the cornprehension of
inlbrmation that is being passcd across. Accessto t.hc Intcrr:et is opcn ancl cheap, thereby
ollbring morc infbrrnation than 

"iry other
electronic medium. 'I'hereforc. thc nccO to
organizc thc contcnt in a uscful way becomcs
irnperative (Cairncross, Z0O0). Williams strcsses
this variablc (p. 59):
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invcstment in cducation in
Nigcria. ... t/'u docttntertt .;u\,,r lort the Web.fbr

irtstrutte,l tlrut it i.r ,l?c.lbrenr:e 
Guiik:,,

tlrc reutlar r.ill c_rpet:t tlrut it cont(tins
irt/brnrutiott irt .tc1tttrttttt .se61i1y7,, y1rrr,
aru ilot to l:e re:ucl in u linettr vitt\, .frontbeginning to crtl. [.f tut es.sut,rr,,,,,
'.l ir.stl.v I trill c/r.rr l.r.r thr, tler.t.l,rytttcrtt
ol' talevi.;iou', lltcrt t.eutler e.t1tec.tutiutts.
ltut't: bcert treutttl x.lticlt y,ill laurt to
c o r rJ it s i or t o r .f)t r.s t ruu i o t t i f' u t s at isli e d.

Personal cxpcctitLions lravc to do with thosc
particLtlar benclrts that ar.c av.ailablc to dil,fbrcnt
parts or constitucnts ol'your audicncc. yoruba is
an agglorncration ol sub-rrations, comprising thc
Irkiti. I:gba. Ijchu. Lasosiarrs. I.jesha, fbaclan arrcl
othcrs. Ibr instilncc. can ,,, il"bu naLivc hur c
iiccess t<l par(icular inibrnrll.ir)n or cntcrtainrrrcrrt
that prccisol), bcncl,its hinr as an l.jcbu pcrsoll oll
tt,rt,tt,.goo,qlc.t:ortt/inlL/.l,tt/! Jlrnscn arO Spirrk
(2005) har,,c rcportcd thar an appreciable sizc ol.
wcb scarchcrs would clrcr.ish tlrc prccision o[.thc
scarch cngincs in provicling spccializcrl scrviccs
that satisfy personal cxpcctr.rtiirns. S:,rtislying thrs
cxpcctation is thcrclbrc a soLlt-cc ol,conccrn to
thc wcb audicncc cspccially whcn thc languuc
in usc is local.

Ilxpectation by convcntion retcrs ro lhosc
communicative customs ancl practiccs on thc
cyberspace that can bc asscsscd by an audienccjust like their countcq)arts eliewhere. I.or.
instancc. arc the various ril,f.erin-9s such as Mups.
Video, Images. crc. acccssiblc to an llnglish
visitor to Google.com also availablc to thc
Yoruba visitor at rr,r,r.,rr.,..goo,qlt,.t.otn/itttl/vo/ ilr
his or her own languaec?'l'hc Iundamental cxpcct"ation is opcra_
tionalizcd in tcrms of' Googlc's ability ro
communicatc to its audicncc iri the languagc it
understands. 'l'hc training dimension is indicatcd
when the wcbsitc is prcsentcd to thc visitor in a
way that increases his or her intcrcst, skill ancl
knowledgc of the Intcrnet espccially by the uscof availablc tools. IIcrc the audicnce- can te:ll
whether or not it is comfclrtablc to surl- tlrc
website.
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Study Population
i. Potentially, Google Yoruba has millions as

its audience. The audience will mostly be

Yoruba people who come in categories'
The native Yoruba are concentrated in six

states of the southwestern geopolitical zone

of Nigeria and scattered in no fewer than

three other states. The population in this

category was, in the 1991 national census,

estimated at 20 million (Encyclopedia
Britannica, 2007). Going by the growth rate

of 3.0 per cent (UNFPA, 2007), the

population was 21 .02 million in 2001 '

ii. Thb second category is the smaller scattered

groups in the West African countries of
Sierra-lrone, Republic of Benin and Togo,

the estimate of which is not readily

available. However, the presence of
Yoruba-speaking people is fclt in Porto

Novo in Benin and to some extent in
northern Togo.

iii. The third category comprises the Yoruba in

the Diaspora and two of such Diaspora can

be identified.

a. The first is that which occurred by the

fact of slave trade as in Cuba and

Brazil.
b. The second is as a result of travel or

emigration which has seen many

Yoruba people tiving and working all

over the world, most esPeciallY in

EuroPe and North America.

However, the population used in this study is the

first category - the native Yoruba of Southwest

Nigeria, wtrictr encompassos six of Nigeria's 36

political subdivisions namely Lagos, Oyo, Osun,

Ogun, Ondo and Ilkiti.

Method
The stratified random sampling method was

adopted in the study. The population was

segmented into the six states. A survey of five

ug" gtoupt, was done across the six states twice

in two y"u.. - 2006 and 2007 in a panel design'

Owing io the fact that the target respondents did

not oifer the benefits of call-backs for repeat

contacts, the repetition had to be carried out on

fresh respondents in the same location during

similar periods in order to improve on the

reliability of the survey. During the exercises,

copies oi the study instruments were distributed
at different sites among educated Yoruba

Internet visitors in cyber caf6s and individuals
who had access to the net. 'l'he population had a

substantial number of both sexes' The

determining criteria for response were that

respondenti must have browsed the Internet tbr
no fewer than two years and must have attained

at least the senior secondary level of education'

This step was taken to ensure that majority of
respondents had had adequate knowledge of the

Internet and could discriminate adequately

among web contents.
R6spondents were asked to rate their

u*ur"r"r, of the Google Yoruba website as well

as its performance concerning the fivc
benchmark expectations. Awareness was

defined in terms of actual visits to the target

website, not just hearing about it. Response to

awareness nia a yes/no format while that of
expectation was put on a five-point scale, with

the most positive attracting 5 and the most

negative attracting 1. In the simple random

exJrcises in each of the states, 720 respondents

were selected from Lagos. 320 from Oyo, 246

from Ondo, 246 from Osun, 249 from Ogun'

and 211 from Ekiti' The number of respondents

selected was based on the population of the

states which ranged from the largest - Lagos -
with nearly 10 million to the least - Ekiti - with

about 2.5 million.

Data Presentation and Findings
Table 3 presents the outcome of the response to

the item on awareness.
According to Table 3, out of the total of

1992 respondents, used for each of the two

years, 8j3 and 861 responded positively for

iOO6 ana 2007 respectively - substantial but not

up to half the study population. A.look through

the response also showed that both figures had

fair representation of both sexes' The total

response figures were transposed into the five

ug" g.oupt used in the study as presented in

Table 4.
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Table 4 shows that the 15-25 group had the
Irighest response in both cases, with the 26-35
group coming next. This clearly justifies several
industry and academic studies that have
established that the Internet user 1s young and
educated (Donthu and Garcia, 2001:129). While
there are marked differences in the scores of two
of the -qroups - < l5 and 15-25 - the trend of

Oladokwt Orttojola: Web Seurclirtg itt ct Nigarian Lattgttctga; Att Assessnen! ol'Google YorLrbu

Table 4: Figures of response to Awareness spread
across the five age groups

response was basically similar across the
population. Responses from the fire Erpectation
variables were limited to the Au areness
response data. -Iables 5a and -5b are the

presentation of the mean and srgnificance of
rating across the five a-qe groups, which are the
required data for the study.

Table 5a: The five groups' mean of rating of the five expectations in 2006

*Each of the ratings had missing values of less thcm 57c

Table 3: Awareness profile of Google Yoruba audience for 2006 and 2007

Yoruba States Lagos oyo 0gun Ondo Osun Ekiti Total

Study Population 120 320 249 246 246 2tl 1992

Response 2006 408 t21 t01 86 56 69 853

Response 2007 3lI 132 60 ltl 59 r28 861

s-2s | 26-3s t6-s0
50

Total

381 l8ti 144 41 853

50J t6t 89 19 86r

Es Age Groups

. rs I n - rs -[16 
- 3s 

-l--36 
-'so 

-[ , so Group \Iean

E] 2.2911 2.3622 2.4153 2.5180 1.3659 I 1.3910 in = 819*)

E2 2.42t1 2.2*15 2.4180 2.2r0r' 2.4782 I 2.3341 (n = 826*)

E3 1.8830 t.8284 1.8703 1.1324 2.\70f i.8443 (n = 835*)

E4 2.2366 2.2198 2.t484 /.-10 /o 2.2821 '. 2.2334 (n = 814*)

E5 2.4948 2.2340 2.3314 2.5 r05 2.1519 t 2.3915 (n = 815*)
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Table 5b: The five groups' mean of rating of the five expectations in 2007

According to Table 5a, the mean ratings of all
the categories by each group were far below
average. The nearest to the average polnt (which
is 3) in 2006 - 2.5180 - was recorded by the 36-
50 group on the fundamentai expectation
category while that of 2007 was 2.8886,
achieved by the 15-25 group. Some of the

ratings were a good distance away fiom the

average, including the farthest value of 1.7324
recorded on conventional expectation by the 36-
50 group in 2006 and 1.857 recorded on
fundamental expectation by the <15 group in
2007.The significance of the five ratings across
the groups is presented in Tables 6a and 6b.

Tables 6a and 6b confirm the low ratings of the
five expectation categories across the five age

groups as the ratings were found far
insignificant with .605 recorded in 2006 for the
fundamental expectation category and .861

recorded in 2007 for the contextual expectation
category. The results of the two survey exercises
exhibited close relationship as they correlate
substantially at 0.59 and at 0.147 significant
level.

Table 6a: Significance of ratings across the five age groups in 2006

* Significance Level at 0.05. Tlrc table shows the ratings were not in any way significant (F 6,toe)= .181, p <
.948) for tlte five g,roups.

Age Groups

Es <15 t5-25 26 -35 36-50 >50 Group Mean

E1 r.8571 2.0194 2.1195 2.0221 2.2987 2.0937 (n = 843)*

E2 2.2692 2.\40t 2.0537 2.2326 r.8800 2.ll40 (n = 807)*

E3 2.1429 2.2886 2.t742 t.8824 2.1216 2.2062 (n = 834)*

E4 2.O769 2.2332 2.1203 2.t219 2.t861 2.1912 (n =821)*

E5 2.0357 2.0808 2.4t67 2. r 685 t.9367 2.1370 (n =843)*

Groups Ase Groups
E] E2 E3 E4 E5

I <15 <15 <15 <15 <15
2 t5 -25 15 -25 l5 25 l5 25 t5 -25
3 26-35 . 26-35 26-35 26-35 26-35
4 36-50 36-50 36-50 36-50 36-50
5 >50 >50 >50 >50 >50

(F.. t,t, tZ,tl= ,681,
o* <.605)

(t,8zt)= l'726, P*
<.t42)

(4, t30) = 1.428, P*
<.221)

(,t, tos) = .728, P*
<.573)
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Table 6b: Significance of ratings across the five age groups in2007

Groups

t

Aee G

- <ts f -T--ffi
2 t5 -25 t5 -25 t5 -25 15 -25 L5*25
3 26-35 26-35 26 35 26-35 26- 35
+ 16-50 36*50 36-50 36 -- 50 36 * -50

5 > -50 >50 >50 >50 >50
( F.. (4, $il = .796,

r:_:;2!L
rt, aozt = 1.072,
o* < .369)

(,t,tzq= l'653,
o* <.159)

- 2.) (
d,816) - "' LJ,
n* < .861)

(4, u2) = '935,
p* < .443)

* Sigttificattce Level at 0,05. The table shows the reftings

five groups. The 2006-2007 pair ratitlss of tlrc five
significance level.

Discussion
Google Yoruba, according to somc of the
respondents, offers them a sense of pride and an

attestation to their ethnic group as a nation to
reckon with. But their reaction to the website as

shown in the below-average ratings of the five
expectation categories can be explained within
the remit of the audience's colonial experience.
Salawu (2006:9) notes that one of the problems
with the indigenous language media in Africa is
the reality of colonialism that has robbed local
languages of their relevance. For example, in
Nigeria, English, which is the key official
legacy left behind by British colonialists, is the
offlcial medium of communication which makes
the local languages less esteemed. English is the
language used to conduct government business
in nearly all the 36 political subdivisions of the
country as well as in the educational system.
Uzochukwu, (2004: 33, quoted in Salawu,
2006: l0) comoborates:

[t is very painlitl that anrongst the
major ethnic groups (in Nigeria), only
Igbo (sic) ure the most apathetic abotd
their lttngttctge. That is very painJul. In
fact, in o recent survey, those in lgbo
land who are in .f'avour that Englislt
should be trsed in nxany oJ' their
trcmsactions are up to 85 per cent. In
Yr,trttba land they are up to 75 per cent,
wlile in Hausa land, they are merely
j7.5 per cent...

were not signiJictutt (F g,zts)= .530, p < .7 l4)for the
expectation cotegories correlate at 0.59 at 0 .147

'l he picture painted by this quotation is a highly
probable reason for cold attitude toward Google
Yoruba. fhis is why the imperative of
populating Google Yoruba with indigenous
content becomes obvious.

The very low rating of the satisfaction of the
audience's fundamental expectation is an

indication that Google Yoruba is not
communicating adequately in the language its
audience comprehends. One major reason why
mass media such as websites do not communi-
cate in the language people understand is that
their owners hardly seek the views and opinions
of their target audience before they develop the
websites. Undermining the importance of
audience analysis has been a potent factor in
website failures as many organizations neglect
the due process of market r.'search in an

unprofitable rush to establish their presence on-
line (Nadillo, 1998).

An obvious f'eature of Google Yoruba is the
intonation marks in the orthography of the horne
page. WithoLrt marks, Yoruba words are

notorious fbr being tone-deaf, thereby making
recognition or pronunciation extremely difficult.
'fhe orthographic presentation in Google Yoruba
has a good example of this problem as it
compounds the challenges of the website's
mechanisms of meaning transfer. Nicovich and
Cornwell (2001: 147) note, with regard to the
transfer of meaning in a cultural context, that the
Internet is particularly sensitive because
meaning cannot be successfr,rlly transfen'ed
without the interpretation of the recipient. In
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other words, the ease with which an audience
obtains and processes information will be within
the context of how the information was provided
(Bettman amd Kakkar, 1977). In Google
Yoruba, apart from lwadi Google and Mo ni Ori
Ire Ni Oni, all other words and sentences on the
page do not have those marks, which also brings
up the complex issue of ambiguity. The
challenges of adding these marks to the vowels
can be enorrnous especially when one considers
the fact that only very few computer keyboards
have such marks. Efforts to achieve marks can
involve designing them especially in some
graphic software applications like Corel Draw
which have high text manipulation systems.

One of the implications of the challenges
posed by intonation marks is that it puts an extra
demand on the understanding of Yoruba, a

language with a tonal pitch that swings between
three tones - high, medium and low - when
spoken. This demand can turn into a burden
when one considers the fact that intonation
marks are not only on top but also at the bottom
of the vowels. This challenge can have a

profound implication fbr the survival of this
Yoruba version of Google because it denies its
audience the benefit of "reciprocal action"
(l{aeckel, 2001) or "reciprocal interaction"
(DiMaggio. et. al., 2001) which is a hallmark of
interactivity of the Internet. One way of
resolving this issue is to device an acceptable,
easy-to-use mark system that makes written
communication less stressful.

Another problem, though a subtle one, is the
difficulty in localizing the Google vernacular
presentation in any of the Yoruba language
genres. It lacks the savvy, upbeat and tiiendly
style characteristic of the normal Lagos Yoruba
which is probably the most commonly used in
the southwest today'and the conservative Ibadan
variety which is pervasive in only two of the six
states and is less universally acceptable. There is
no trace of any of the various dialects in the
presentation. Also lacking in Google Yoruba is
the sense of humor that nomnally accompanies
Yoruba rnedia presentation and enhances its
communication potentials whether spoken or
written. Sometimes, this humor may transform
into some dose of sensationalism (Salawu:2006:
l4) but presenters often succeed in driving home
the point.

Information access options such as buttons,
links, signposts and clues are few, which is an
indication of a few search offerings and little or
no business activities going on at the site.
Conspicuously absent on the interior page is
Google tool bar, which can be found in
Google.com and other more recognized
versions. This perhaps explains why the
respondents' rating of expectation with regard to
skill improvement in Internet browsing is low.
Features here include the freedom of the visitors
to add buttons to the toolbar to enable them
search their favorite sites, bookmark frequently
visited pages and access them more easily,
search in a more reliable way that guarantees
better results, share with others web pages via e-
mail and blogs, block the unwanted pop-ups,
check spelling, complete web forms and do
some measure of translation. Recall that the

respondents, who had at least two years'
experience in Internet browsing, must have
visited websites where these features were
commonplace.

Google Yoruba home page presentation is
similar to many other vernacular versions with
some differences showing up as the language in
question becomes a more recognized type. For
instance, when compared with Twi, Zulu and a

few other African languages that have a place in
Google. the presentation is pretty similar, but
when juxtaposed with Dutch, German, French or
Russian, Google Yoruba enjoys lesser features.
The home page for each of these European
languages has additional offerings such as

Weather, Date and Time, Google Calendar and
Top Stories. The preponderance of these

languages over Yoruba is attributable to the

appreciable level of relevance they command in
international business and the language local
contents of the search results.

The vernacular contents offering of these
European languages constitutes a crucial
element in the search business. Besides giving
the native speaker some sense of pride as noted
earlier, search results actually pertain not just to
the language but also to other cultural aspects,

as well as business. Such Google products and
functions as Google Groups, Personaliz.ed
Search, Google Alerts, Froogle Shopping Lists
etc. are also offered, with contents of these
products readily available in some of these
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languages. Vernacular offerings in Google
Yoruba are very f-ew and this is a reason why
hyperlink bullers that lead to yoruba web pagei
upon clicking are missing. The implication of
this "value-subtracted" (Shapiro and Varian,
2001) website finds expression in referring to it
as a mere language interface to contents which
come mainly in English and probably French,
though pages containing search results have the
pointer tools presented in Yoruba. Therefore the
task of populating it becomes even more
imperative if it is to make any meaningful
impact on its audience.

'I'he low profile of Google yoruba can
delimit its relevance especially when it is looked
at fiom the perspective of advertising potentials.
While these potentials remain untapped, the ke1,
factor to generate advertisements ll,ill be to havL
an active and high profile search results which
form the platform for on-line advertisements.
Answers to search queries are hardly seen,
which makes Google Yoruba a no-go area for
those willing to promote their goods and
services. Those who desperately want their
products and services advertised in yoruba by
Google will be forced to put up with
Google.com.

Conclusion
It is again stressed that there is a latent
advertisement potenrial waiting to be tapped by
Google Yoruba going by the successes that
have been recorded by hundreds of yoruba-
oriented media, including home video (yoruba
constitutes the biggest ethnic part of Nigeria's
movie industry which UNESCO has recently
confirmed as the world's second largest after
India, having beaten the United States to the
third place). But the success will depend on the
rate at which more Yoruba speaking people visit
the website and how it can be populated with
contents in the language. It does not stop there.
Google Yoruba may need to also study the
number of hours its audience is willing to spend
on the site, audience's purchase behaviour as
well as figure out its specific needs (Korgaonka
and Wolin. 2001: 97). Despite the relatively
high percentage of its audience, who owing to a
colonial consequence, still prefers Google.com
as earlier noted, a large number still exists who
prefers to communicate in their mother tongue.

176

A populated Google Yoruba will no doubt
complement the existing Yoruba media, know
ntore and sell more (Hagel, 2001: 258) and
build relationships where partners are willing to
rely on another with confidence (Moorman, er.
al., 1992), as it enhances the expectation profile
of its audience. Bur rhat still brings up anorher
question: Can that ever be the real motivation of
Google for fl oating w n, w..q o o g I e. c o rn /in t I/ 1,- ofl
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